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Marketing Smart and Skilled Programs  
 
Nurse Training Australia(NTA) is aware of the need to implement ethical marketing practices that 

meets the requirements of legislation; consequently, this Marketing Strategy is governed by the 

Consumer Protection Policy. 

The goal of this strategy is to ensure training subsided by the NSW Government, Smart and Skilled 
Program is effectively marketed to target groups and enrolment targets are met as per contractual 
requirements.  
A copy of this Strategy will be filed and is available to the department or other Stakeholders on 
request 

Marketing Information 
 

Marketing Policy 
NTA enables informed choice for clients and students by providing clear and factual information, 
whether this is done directly or by a third party. NTA is responsible for all marketing or other 
material disseminated on its behalf, regardless of the channel or method used. 
NTA is conscious of the national requirements for the marketing of nationally recognised training 
and ensures that the information used is accurate, clear and managed ethically. NTA is subject to all 
relevant consumer protection law that applies in any jurisdiction where it operates and ensures it 
honours all commitments it makes.  
NTA’s marketing or advertising material is consistent with its training and assessment strategies.  
NTA ensures its marketing of AQF qualifications to prospective students is ethical, factual and 
accurately represents the services it provides and the training products on its scope of registration. 

General Marketing Collateral Requirements 

All NTA marketing materials are required to include the following requirements: 

 NTA Code must be included; 

 The relevant RTO responsible for the training and/or assessment and for issuing a qualification or 
statement of attainment must be absolutely clear to anyone viewing any marketing or advertising 
material; 

 The NRT Logo is only used in accordance with the conditions of use as noted below; 

 Marketing collateral makes clear where a third party is recruiting prospective students for NTA on 
its behalf; 

 Marketing collateral distinguishes where NTA is delivering training and assessment on behalf of 
another RTO (internal to NTA or external partner RTO) or where training and assessment is being 
delivered on NTA behalf by a third party;  

 Marketing collateral distinguishes between nationally recognised training and assessment leading 
to the issuance of AQF certification documentation from any other training or assessment 
delivered by NTA; 

 Marketing collateral includes the code and title of any training product, as published on the 
National Register, referred to in that information; 

 Marketing collateral includes any relevant currency information, such as whether a qualification 
has been superseded or removed from a training package; 

 NTA only advertises or markets a non-current training product while it remains on the RTO’s scope 
of registration; 

 NTA only advertises or markets that a training product it delivers will enable students to obtain a 
licensed or regulated outcome where this has been confirmed by the industry regulator in the 
jurisdiction in which it is being advertised;  
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 Marketing collateral includes details about any income contingent loan, government funded 
subsidy or other financial support arrangements associated with NTA’s provision of training and 
assessment; and 

 Where NTA delivers training that is not nationally recognised (including school and higher 
education programs), you must clearly separate marketing or other information about this 
training from marketing and information about training that is nationally recognised. 
 

1.1. No Guarantee 

NTA does not provide any guarantee that: 

 A student will successfully complete a training product on its scope of registration; or 

 A training product can be completed in a manner which does not meet the requirements of the 
Standards for RTOs 2015 (Cth); or 

 A student will obtain a particular employment outcome where this is outside the control of NTA. 

Conditions of Use of Nationally Recognised Training Logo  
 
The Nationally Recognised Training (NRT) Logo is a distinguishable mark of quality for promoting and 
certifying national vocational education and training leading to AQF certification documentation. The 
NRT Logo is a registered trade mark.  
 
NTA only uses the NRT Logo in line with the range of situations and conditions outlined below. 
 
Advertisements and Promotional Information in any Medium  
(Print, television, radio, banners, internet, etc.)  
NTA uses the NRT Logo to promote only nationally recognised training that is within its scope of 
registration.  
NTA ensures impressions are not be created that may lead an observer to conclude the NRT Logo 
applies to all training provided where this is not the case.  
Where training is being promoted that does not meet the requirements stipulated in the VET Quality 
Framework (that is, non-accredited training) or is outside NTA’s scope of registration, it is made clear 
the NRT Logo is not associated with that training.  
 
Client Information  
(Brochures, course handbooks, prospectuses, etc.)  
NTA ensures that when it is promoting the training it offers and wishes to use the NRT Logo, its 
promotional material such as brochures, handbooks and prospectuses clearly distinguish between 
nationally recognised training within the scope of registration and that which is not nationally 
recognised.  
 
Corporate Stationery, Business Cards, Buildings, Training Resources and Marketing Products  
NTA does not use the NRT Logo on products such as corporate stationery, business cards, building 
signage, mouse pads, pens, satchels, packaging around products nor learning resources supporting 
training.  
Certificates, Statements of Attainment and other Testamurs  
NTA ensures the NRT Logo is correctly and accurately depicted on all AQF certification 
documentation issued. The NRT Logo is not depicted on other testamurs or record of results. 
NRT Logo Specification 
The NRT logo consists of both the triangular shape and the descriptor. The triangle is not to be used 
without the descriptor. The typeface is Fritz Quadrata. Under no circumstances is the descriptor to 
be typeset in any other typeface. 
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The complete NRT logo may be varied in size. The size and position of the NRT logo on the final 
product is at the discretion of the product designer. Although the size of the logo may be varied, the 
proportions of the triangle and the descriptor in relation to each other may not be varied. Under no 
circumstance is the logo to be reproduced in mirror image or be rotated. 
Two colour reproduction 
Where the NRT logo is reproduced in colour, it must comply with these colour requirements. 
Deviation from these colours is not permitted; nor are colours to be swapped around or stippled. The 
only colours to be used are: 

 GREEN PMS 343 

 RED PMS 192 
One colour reproduction 
Where the NRT logo is reproduced in one colour, it should preferably be in GREEN PMS 343 or, 
where this is not suitable, it may be reproduced in black. In some situations the background colour 
may clash or the logo may not be prominent. In those situations, the black logo may be reversed out 
to display in white. 

Conditions of Use of Australian Qualifications Framework Logo  
 
NTA only uses the AQF Logo in line with the range of situations and conditions outlined below. 
 
Course Appropriateness 
The AQF logo cannot be associated with education and training that does not lead to an AQF 
qualification. If promoting both AQF qualifications and qualifications that do not meet the 
requirements specified in the AQF, NTA ensures it is made clear that the AQF logo is not associated 
with those that are not AQF qualifications. The impression must not be created that may lead an 
observer to conclude that the AQF logo applies to all education and training provided, if this is not 
the case. 
 
Course within Scope of Registration 
NTA may use the AQF logo to advertise or promote AQF qualifications that it is authorised to offer. 
 
Permitted Collateral Uses 
NTA may use the AQF logo on student information, advertising and promotional material. 
Non-Permitted Collateral Uses 
NTA ensures that the AQF Logo is not be used for corporate use including corporate stationery such 
as business cards and letterhead; building or other corporate signage; marketing products such as 
mouse pads, pens, satchels, product packaging; or educational resources used to support teaching 
and learning. 
AQF Logo Specification 
No element of the logo can be altered, moved or changed in any way. Under no circumstance is the 
logo to be reproduced in mirror image or be rotated. 
The AQF logo must consist of both the circular/arrows shape and the words ‘Australian Qualifications 
Framework’ and be set in the typeface Gill Sans Light or Gill Sans Regular. The complete AQF logo 
may be varied in size but the proportions of the circle/arrows and the words in relation to each other 
may not be varied. 
The minimum clear space required around the logo image is 10mm on all sides. No other graphic 
or text elements may appear within the clear space. 
The AQF logo must always appear in: 

 Its principal Pantone spot colours: PMS 144C, 3272C, 258C; 

 Black C and white; or 

 Reversed out of black. 
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Black and white reproduction 
Where the AQF logo is reproduced in one colour, it must be in black and white. 
Reversed out of black reproduction 
Where the AQF logo is reproduced in one colour and it is used on backgrounds where black print will 
not be legible, reversed black and white may be used. 

Testimonials and other References 
Where NTA makes reference to another person or organisation (such as testimonials or photos) in 
marketing or advertising material, it has gained consent from the person or organisation for the use 
of that reference. This includes references via text, statements, logos and photos. NTA ensures all 
testimonials are true and correct before using them to endorse products. 
All NTA students provide consent to the use of photos and other images that are taken at NTA 
learning activities and events, through the relevant release clause in the NTA Enrolment Application 
Form. Usage in these instances is generally one off, group images for general operational and 
promotional purposes.  
Students are able to ‘opt out’ of this release if they wish, with all ‘opt-outs’ recorded in the 
VETTRAK/RTO MANAGER student Management System. 
Various NTA contractual arrangements with government stakeholders, enterprise clients and other 
third parties may routinely include consent for the use of information and images in marketing 
collateral, including the use of organisational logos and other trademarks. 
For more specific advertising and marketing purposes, client consent is obtained and recorded using 
the Marketing Consent Form. Completed Marketing Consent Forms are stored in the Marketing 
Register located at: 
 
Dropbox or NTA’s Internal Server under Marketing Folder  

Government Loan, Funding, Subsidy or other Support 
Where students would be accessing any government income contingent loan or subsidy, NTA 
provides details of these arrangements. Details include: 

 Any costs associated (including interest or similar costs);  

 Any debt that will be incurred; and  

 Any loss of entitlement from the student undertaking a course at NTA.  
 
This includes, in the cases of limited entitlement schemes, where students are only able to access 
one course or there are restrictions on what courses may be subsidised after completing their study 
at NTA.  

Overseas Student Marketing Practices 
 
Marketing information and practices 
NTA ensures that the marketing and promotion of its courses and education services in connection 
with the recruitment of overseas students or intending overseas students, including through an 
education agent, is not false or misleading, and is consistent with Australian Consumer Law. 
NTA, in seeking to enter into written agreements with overseas students or intending overseas 
students, does not provide any false or misleading information on: 

 Its association with any other persons or organisations the NTA has arrangements with for the 
delivery of the course in which the student intends to enrol or may apply to enrol; 

 Any work-based training a student is required to undertake as part of the course; 
 Prerequisites—including English language proficiency—for entry to the course; or 
 Any other information relevant to the NTA, its courses or outcomes associated with those courses. 

NTA does not: 
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 Claim to commit to secure for, or on the student or intending student’s behalf, a migration 
outcome from undertaking any course offered by the NTA; or 

 Guarantee a successful education assessment outcome for the student or intending student. 

NTA includes its CRICOS registered name and registration number in any written or online material 
that it disseminates or makes publicly available for the purposes of: 

 Providing or offering to provide a course to an overseas student; 
 Inviting a student to undertake or apply for a course; or 
 Indicating it is able or willing to provide a course to overseas students. 

NTA does not actively recruit a student where this conflicts with its obligations regarding Overseas 
student transfers.  
Recruitment of an overseas student 
Prior to accepting an overseas student or intending overseas student for enrolment in a course, NTA 
must make comprehensive, current and plain English information available to the overseas student 
or intending overseas student on: 

 The requirements for an overseas student’s acceptance into a course, including the minimum level 
of English language proficiency, educational qualifications or work experience required, and 
course credit if applicable; 

 The CRICOS course code, course content, modes of study for the course including compulsory 
online and/or work-based training, placements, other community-based learning and 
collaborative research training arrangements, and assessment methods; 

 Course duration and holiday breaks; 
 The course qualification, award or other outcomes; 
 Campus locations and facilities, equipment and learning resources available to students; 
 Details of any arrangements with another provider, person or business who will provide the 

course or part of the course; 
 Indicative tuition and non-tuition fees, including advice on the potential for changes to fees over 

the duration of a course, and the NTA’s cancellation and refund policies; 
 The grounds on which the overseas student’s enrolment may be deferred, suspended or 

cancelled; 
 The ESOS framework, including official Australian Government material or links to this material 

online; 
 The policy and process the NTA has in place for approving the accommodation, support and 

general welfare arrangements for younger overseas students; and 
 Accommodation options and indicative costs of living in Australia. 

Education agents 
NTA enters into a written agreement with each education agent it engages to formally represent it, 
and enter and maintain the education agent’s details in PRISMS. Please refer to the Overseas 
Student section of the Third Party Engagements Policy for further information. 

Jurisdictional Specific Marketing Requirements 
The following jurisdictional specific marketing requirements also apply. 
 
NSW Smart & Skilled Program 
NTA: 

 Only markets, publicises or otherwise communicates its connection to Smart and Skilled in 
accordance with the Smart & Skilled Contract and Operating Guidelines. 

 Publishes and makes available readily accessible information on all of its approved qualifications. 
 Acts in good faith and does not act in any way that could be seen to be unethical, reckless, illegal 

or dishonest conduct, in relation to any matter. 
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 Does not do anything that may bring into disrepute or be detrimental to the Department, any 
Government Agency, Smart and Skilled or vocational education and training. 

 Notifies the Department if NTA becomes aware of any unethical, reckless, illegal or dishonest 
conduct in relation to vocational education and training, including fraud or misconduct. 

Subcontracting and Brokering 
Subcontracting includes an arrangement where NTA defers day-to-day responsibility for all or part of 
the material operative or administrative functions of NTA or the management and conduct of 
training delivery and assessment activities for Subsidised Training to another individual or 
organisation (the subcontractor). 
Brokering Arrangement means an arrangement between NTA and another person or Organisation 
for that person or organisation to: 

 Recruit students, or enrol students, or accept applications for enrolment, in subsidised training; 
 Market, or provide information or advice in relation to, subsidised training; 
 Assist students to complete or submit applications for subsidised training; or 
 Assist, or provide support for, students who could be eligible for subsidised training to complete 

any assessments required to show that students are academically suited to undertake the 
subsidised training. 

NTA does not subcontract any part of its obligations under the Smart and Skilled Contract, or enter 
into any Brokering Arrangement in relation to the Smart and Skilled Contract, without the 
Department's consent in accordance with the Smart and Skilled Operating Guidelines. 
 
Please refer to the Third Party Engagements Policy for further information. 
 
Setting up Brokering Arrangements 
Brokering Arrangements are documented and transparent. The information in any Brokering 
Arrangement clearly outlines all the activities that the broker will undertake for NTA. 
NTA is responsible for oversight of the broker including developing and implementing a plan for 
monitoring the performance of, and compliance with NTA’s obligation in the Smart and Skilled 
Contract by, the broker. 
NTA’s obligations to the enrolled student under Smart and Skilled extend to the broker, and it is 
NTA’s responsibility to ensure that these are met. 
NTA is accountable for, and systematically monitors, compliance with the Smart and Skilled Contract, 
including all activities arranged by NTA through the broker. 
NTA ensures that the broker does not subcontract. 
NTA’s Consumer Protection Policy must manage and respond to allegations involving the conduct of 
the broker (including its staff). Any Brokering Arrangement the Department considers is not in the 
best interests of enrolled students are ceased. 
 
Marketing Smart and Skilled 
All marketing, promotional, communication and information materials used by NTA related to Smart 
and Skilled (including NTA's approved qualifications) displays NTA's legal name and code as displayed 
on the national register, training.gov.au. 
 
NTA develops and implements strategies for the effective marketing and promotion of Smart and 
Skilled including all of its approved qualifications. These strategies do not rely solely on activities 
undertaken by the Department and via the Smart and Skilled website for promotion. NTA retains 
copies of these strategies and all marketing and promotion materials to demonstrate 
implementation of the strategies. 
NTA takes steps to ensure that any prospective student, who may be reasonably considered to be 
eligible to receive subsidised training, is properly informed about the availability of subsidised 

http://training.gov.au/


S&S Marketing Strategy v5 

training under Smart and Skilled. This is done as soon as practicable after the prospective student 
contacts NTA.  
NTA has no obligation however to market or promote any approved qualifications where its Smart & 
Skilled Financial Cap has been or is likely to be exceeded. 
 
Department intellectual property 
NTA does not use any logo, product names, icons, trademarks or other intellectual property of the 
Department, or the NSW Government, including in connection with Smart and Skilled without 
written permission from the Department or the NSW Government and subject to any guidelines that 
are issued from time to time. 
 
Acknowledgement of source of subsidies and restrictions on promotion 
NTA explicitly acknowledges in marketing and information for Prospective Students the availability 
of subsidies from the NSW Government. In any communications about Smart and Skilled (including 
regarding approved qualifications) NTA uses the statement: 
 

‘This training is subsidised by the NSW Government.’ 
 

NTA does not suggest, or allow there to be any misunderstanding, that the subsidised training is 
‘free of charge’, discounted or subsidised by NTA or any other third party. 
NTA does not, and ensures that its agents and contractors do not, market, publicise or otherwise 
communicate information about the training or engage in any other conduct that may have the 
effect of encouraging students to choose a Provider based on price or other inducements (including 
any financial or other benefit). 
To be clear, this includes the following types of inducements (including any gift, financial or other 
benefit): 

 The provision of an electronic device (e.g. tablet or an iPad) that is not specifically required to 
receive the subsidised training; 

 An inducement to enrol by a particular date; or 
 An inducement to refer any students to NTA. 

Website 
 
NTA maintains a current and accurate website. The homepage of NTA’s website contains a direct link 
to the Smart and Skilled website so that any person accessing NTA’s website should be able to easily 
and directly navigate to the Smart and Skilled website. 
 
 
NTA’s website includes the following: 

 The details of all of NTA’s approved qualifications; 
 Details of the Notification of Enrolment Process and NTA’s enrolment process including the 

information and evidence that the student must provide (such as, all consents and declarations 
the student must make) together with details of when such information and evidence is required; 
and 

 The process for obtaining a Unique Student Identifier. 

Consumer Protection Information 
NTA makes the following information available to students: 

 NTA Consumer Protection Policy (including the contact details of the consumer protection officer) 
 The Consumer Protection Strategy; and 
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 The contact details for the Department's Customer Support Centre (as provided by the 
Department from time to time). 
 
www.smartandskilled.nsw.gov.au 
1300 77 21 04 

 
Student Information 
 
NTA ensures that all students considering enrolling in subsidised training receive, or are aware of 
how to access, certain information, either electronically or in hard copy form before enrolment 
which is designed to make these students aware of policies relating to their training, including their 
rights and responsibilities and avenues for complaint. 
This Student Information includes: 

 The Fee Information;  
 Information regarding Recognition of Prior Learning, Credit Transfer, deferring or discontinuing 

Subsidised Training (including any implication on fees); 
 VET Student Loans Program Information (if applicable); 
 Subcontractor Information (if applicable); 
 What the Enrolled Student should do if they want to defer or discontinue their Training; 
 How to access support and assistance during the training; and 
 Contact details for various support services within NTA, e.g. interpreter services. 

 

Electronic Marketing 
The Spam Act 2003 prohibits the sending of unsolicited commercial electronic messages—known as 
spam—with an Australian link. A message has an Australian link if it originates or was commissioned 
in Australia, or originates overseas but was sent to an address accessed in Australia. 
The Spam Act 2003 defines a commercial electronic message as: 

 Offers, advertises or promotes the supply of goods, services, land or business or investment 
opportunities; 

 Advertises or promotes a supplier of goods, services, land or a provider of business or investment 
opportunities; or 

 Helps a person dishonestly obtain property, commercial advantage or other gain from another 
person. 

The Act classifies an electronic message as ‘commercial' by considering: 

 The content of the message; 

 The way the message is presented; and 

 Any links, phone numbers or contact information in the message that leads to content with a 
commercial purpose—as these may also lead the message to be defined as 'commercial' in nature. 

Messages sent without consent 
As an educational institution, NTA representatives can send messages to past and current students 
without their consent, but only if the messages relate to goods or services supplied by NTA. 
Identification  
All commercial electronic messages sent by NTA representatives accurately identify NTA as the 
organisation that authorised the sending of the message. Information provided includes: 

 Clear and accurate information on the NTA that authorised the sending of the message — 
including the correct legal name of the organisation and an Australian Business Number; and 

 Accurate information about how the recipient can contact NTA. 
NTA ensures that this information remains correct and valid for at least 30 days after the message is 
sent. 
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Prospective Student Expressions of Interest & Registrations 
All NTA promotional activities conducted by internal and third party representatives are aimed at 
providing initial general purpose information to prospective clients, in order to secure initial interest 
and/or a registration for further information. 
 
Nurse Training Australia is aware of the Smart and Skilled contractual requirement to provide the 
following information as part of a marketing strategy: 

 Our legal name and code as on training.gov will be displayed on all marketing and 
promotional material 

 Details of, or links to, the Smart and Skilled website and 1300 77 2104  contact number will 
be made available on all marketing material, electronic or printed, including the website, 
social media sites, advertisements, emails and course brochures. 

 We will not use any NSW Dept. Intellectual Property i.e. Logos/trademarks/icons without 
approval from the department 

 All marketing material (including website) and information sheets will include the statement: 
This training is subsidised by the NSW Government 

 No financial inducement will be used in advertising 

 Our website, home page includes link to the Smart and Skilled Website  

 We will ensure our website is current and accurate and includes following details: 

 all approved qualifications 

 details of the notification of enrolments process including evidence the student must 
provide  

 details of how student should obtain a USI  

 We will include the following Student info on our website: 

 RPL and CT  

 Consumer protection information 

 Subcontractor information if relevant 

 What a student should do if they wish to defer or discontinue training 

 How students can access support during training 

 Contact details for any support services provided  

 Any costs for equipment that are additional to the Smart and Skilled student fee and 
details of the required equipment. We are aware that the equipment remains the 
property of the student on completion 

 All Commonwealth Government funded training, including VET Student Loans, marketing 
will meet Legislative requirements and guidelines including those in the 2016 VET Student 
loan Reform.   

We will also ensure 

 We file copies of all marketing material as evidence of implementation of this marketing 
strategy 

 Our details on the Smart and Skilled website are kept up to date. 

 CEO’s details on Smart and Skills website reflect those on training.gov.au 

 A Provider representative has been appointed who has authority to provide any requested 
information to the Department and who has the knowledge and information to be able to 
answer the Department’s questions.  

Target group 
 
The principal target group (s) are: Sydney Region resident in Sydney Region including West, South, 
and North wishing to undertake vocational education and training to improve employment and 
career opportunities 
Potential students may also come from the following groups identified as Disadvantaged: 
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 Unemployed 

 Disabled 

 Indigenous 

  

Enrolment Targets 2019-2020 
 
Enrolment Targets in 2019-2020 are: 

Name of qualification 
Number of 
students 

Number of Trainees/ 
Apprenticeships 

CHC33015 Certificate III in Individual 
Support 

20  

CHC43015 Certificate IV in Ageing 
Support 

20  

CHC43115 Certificate IV in Disability 20  

CHC52015 Diploma of Community 
Services 

0  

Marketing Strategies 
 
To ensure targets are met Nurse Training Australia will adopt the following marketing strategies  

Choose options and where required add details 

Digital marketing 
 Websites: www.nta.edu.au 

 Social media NTA 

Promotional Marketing 
 Advertising:   

 Brochures/Flyers  

Networking 
 Specify  networks:  Old Student referrals and Referrals from Host Organisations from 

Placement 

Staffing 
To ensure the marketing strategy is effective, the Marketing and Compliance Manager: Jai SEELAM 
will have the responsibility for its implementation. 

Review  
The effectiveness of the strategy will be reviewed monthly/ quarterly by the management team as 
part of the Continuous Improvement process. This will be a standing agenda item at management 
meetings and will include: 

 Review of enrolment numbers against targets 

 Review of effectiveness of each method of marketing 

 Review of feedback from staff and potential students 

 Review of competitors strategies 

 Identified strengths and weaknesses of strategy and improvements/changes required 
Minutes will be kept of meetings and identified actions implemented as per the Continuous 
Improvement Policy.
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